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Curriculum Map: Marketing & Entrepreneurship (Year 2)

	WEEK
	CONTENT 
	STANDARDS ADDRESSED
	SKILLS / BENCHMARKS
	VOCABULARY
	ESSENTIAL QUESTIONS
	ASSESSMENTS
	RESOURCES

	FALL

1
	Course Intro
	4.1 Interpret verbal and nonverbal communication

*5.0 PARTICIPATE IN LEADERSHIP ACTIVITIES SUCH AS THOSE SUPPORTED BY CAREER AND TECHNICAL STUDENT ORGANIZATIONS SUCH AS DECA

5.1 Determine the roles and responsibilities that leaders and team members bring to a marketing workplace

5.2 Identify the differences between management and leadership

5.3 Describe characteristics of an effective team player

5.4 Discuss characteristics of effective teams

5.5 Practice techniques to involve each member of the team

5.6 Practice teamwork required for the marketing field

5.7 Practice effective meeting management

5.8 Examine the differences between consensus building and majority decision making

5.9 Participate in a marketing career development event

5.10 Practice the decision-making process

*7.0 PRACTICE SAFE WORKING PROCEDURES FOR THE MARKETING PROFESSION

7.1 Identify the responsibilities of marketing professionals to create/maintain a safe marketing work environment

7.2 Explain the need for common safety rules in a marketing workplace

7.3 Identify ergonomics and repetitive strain injuries commonly experienced within the marketing profession

12.0 PARTICIPATE IN WORK-BASED LEARNING EXPERIENCES IN THE MARKETING FIELD

12.1 Use technology appropriate for the marketing field

12.2 Demonstrate positive work behaviors

12.3 Demonstrate positive interpersonal behaviors

12.4 Demonstrate safe and healthy work behaviors

12.5 Adapt to changes in the marketing workplace

15.0 PARTICIPATE IN LEADERSHIP ACTIVITIES SUCH AS THOSE SUPPORTED BY THE CAREER AND TECHNICAL STUDENT ORGANIZATION DECA

15.1 Determine the roles and responsibilities that leaders and members bring to a marketing organization

15.2 Evaluate characteristics of an effective team player

15.3 Evaluate characteristics of effective marketing teams

15.4 Practice techniques to involve each member of the marketing team

15.5 Practice effective meeting management

15.6 Participate in marketing career development events

15.7 Develop and implement a personal and professional improvement plan

15.8 Demonstrate business etiquette

15.9 Practice decision-making process
	*The course intro will include a welcome back to the Marketing, Management & Entrepreneurship program, course and teacher expectations, introduction to DECA, school based enterprise and leadership/team building activities.


	DECA

Marketing

Entrepreneurship

Leadership

Teamwork


	How will I benefit from this program?


	Pre-test

Textbook Scavenger Hunt

Teacher observation of Leadership Activities


	Course syllabus

Teacher websites

DECA videos and promotional materials



	FALL

2
	Intro to Entrepreneurship
	21.0d EVALUATE THE ROLE OF ENTREPRENEURSHIP IN THE ECONOMY

21.1d Compare and contrast the characteristics of an entrepreneur versus a business owner  

21.2d Determine the advantages and disadvantages of ownership of a small business 

21.3d Evaluate the role of small and medium entrepreneurial businesses in local, state, national and international economies 

21.4d List factors, including personal traits, which contribute to the success of entrepreneurial businesses 

 22.1d Determine personal characteristics of effective entrepreneurs


	Ch. 2.1

-Describe the rewards and risks of going into business for yourself

Ch. 2.2

-Identify the background, characteristics, and skills of successful entrepreneurs


	Ch. 1.1

Entrepreneur

Venture

Ch. 2.1

Competition

Investment

Capital


	Why be an entrepreneur?


	Debate – entrepreneur versus employee

Self-assessment of entrepreneurial traits and reflection


	Entrepreneurship & Small Business Management (Glencoe, 2006) –
Ch.1 (p.6-7,15-16)

Ch. 2

	FALL

3-7
	Business Planning
	31.0d IDENTIFY STRATEGIES FOR BUSINESS START-UP AND GROWTH 

31.1d Develop core values (i.e., profitability, enthusiastic customers, quality solutions)

31.2d Identify mission and purpose for the business

31.3d Develop a vision statement for the business

31.4d Develop a 10-year vision plan including an exit strategy

31.5d Identify factors in business expansion 

32.0d IDENTIFY THE ESSENTIALS OF BUSINESS START-UP

32.1d Explore the factors to be considered when identifying a specific market (i.e., what do you do better than anybody else, what are you passionate about, what puts money in your pocket)

32.2d Analyze the factors to be considered when buying or leasing a business site 

32.3d Evaluate advantages and disadvantages of certain business locations 

32.4d Design the floor plan of a business based on equipment and supply and inventory needs
32.5d Identify barriers to start-up (i.e., taxes, licensing, leasing, insurance)

33.0d DEVELOP A BUSINESS PLAN FOR A NEW OR EXISTING BUSINESS  

33.1d Identify the purpose of a business plan  

33.2d Compare and contrast a sample business plan 

33.3d Identify the components of a business plan 

33.4d Utilize various references and resources in the development of a business plan 

33.5d Prepare a written business plan
30.7d Identify sources for technical assistance for a entrepreneur (i.e. SBA, SCORE, small business development centers, mentors)


	Ch. 5.1

-Describe the importance of defining a prospective business by writing a clear and concise business concept

-Describe how a feasibility study can be used to test a concept in the marketplace

Ch. 5.2

-Describe the importance of planning

-Identify the parts of a business plan

-Identify and analyze various sources of information for a business plan

Ch. 6

-Conduct a market analysis

Ch. 7

-Compare legal forms of business ownership

Ch. 9

-Identify and analyze the factors to consider when selecting a business site

-Explain the steps involved in analyzing potential sites for a business and choosing between those sites

-List the steps in layout planning that are common to all businesses

-Describe the layout needs for each type of business

Ch. 23

-Evaluate the three primary methods for growing your business

-Describe the challenges that come with growth

-Discuss the types of growth funding


	Ch. 5.1

Business concept

Feasibility analysis

Industry

Competitive grid

Ch. 5.2

Business plan

Executive summary

Vision statement

Mission statement

Small Business Administration (SBA)

Ch. 6

Market segmentation

Demographics

Geographics

Psychographics

Behavioral (segmentation)

Market research

Barriers to entry

Market share

Niche

Ch. 7

Sole proprietorship

Partnership

Corporation

Unlimited liability

Limited liability

Limited liability corporation

Ch. 9

Economic base

Incentive

Trade area

Layout

Ch. 23

Intensive growth strategies

Integrative growth strategies

Diversification growth strategies

Private placement

Public stock offering

Employee stock option plan (ESOP)
	What should you do prior to launching a new business?

How can a feasibility analysis help test a business concept?

How can a business plan turn a feasible business concept into a successful venture?

Why is it valuable to gather information before making a business decision?

How can an entity’s legal structure impact its function?

Why is the selection of a community and location critical to establishing a business?

What impact does consideration of the future have on the present?


	Introduction (II.) & Analysis of Business Situation (III.) section of DECA’s Entrepreneurship Written Event (Business Plan)/ International Business Plan

Card sort of legal forms of ownership chart (p. 143)

Select a site for the student’s proposed business

Design the layout for student’s proposed business

Develop a plan for growth, expansion, and exit

Case Studies

DECA Role Plays

Unit test (vocab)
	Entrepreneurship & Small Business Management (Glencoe, 2006) –
Ch. 5

Ch. 6

Ch. 7 (p. 143)

Ch. 9

Ch. 23

Cold Stone Creamery website for vision statement and mission statement

	FALL

8-10
	Management
	22.0d EVALUATE LEADERSHIP STYLES AND MANAGEMENT FUNCTIONS

22.2d Compare/contrast leadership styles and characteristics

22.4d Explain the importance of authority, responsibility and delegation in operating a business 

22.5d Define the five management functions: planning, organizing, directing, staffing and controlling 

22.6d Describe the roles of support staff, supervisors and managers’ in achieving financial goals

22.7d Describe the impact of personal values on the corporate culture of an organization

22.8d Discuss the role of management in achieving quality

22.9d Plan and organize the work efforts of others

23.3d Prepare a timeline (i.e., Gantt Chart) for completing a project

23.4d Identify key performance indicators and success metrics

24.2d Monitor and adjust business operations based on financial performance

24.3d Describe the impact of business communications on the success of an organization
30.0d EXPLAIN THE ROLE OF HUMAN RESOURCES IN THE OPERATION OF A BUSINESS  

30.1d Identify the role of HR in the recruitment, investigation, hiring, training and evaluation of employees 

30.2d Explain when and how to promote or terminate staff

30.3d Develop job descriptions

30.4d Plan compensation and benefit options

30.8d Explain policies and laws regarding harassment and non-discrimination 


	Ch. 14.1

-Identify the management functions

Ch. 14.2

-Compare basic management  and leadership styles

Ch. 16.2

-Schedule phases of a project using a Gantt chart

-Explain the importance and methods of  quality control 

Ch. 17.1

-Describe the purpose of operating policies, rules, and regulations

Ch. 17.2

-Explain the staffing process

-Identify options for employee compensation and benefits

Ch. 18.1

-Identify the components of human resource management

Ch. 18.2

-Explain how managers influence motivation

-Explain the importance of delegation

-Explain how to assess motivational techniques used to increase performance levels
	Ch. 14.1

Manager

Planning

Organizing

Directing

Controlling

Climate

Team Building

Communication

Ch. 16.2

Gantt chart

Quality control

Ch. 17.1

Policy

Rule

Ch. 17.2

Organization chart

Staff

Job description

Personnel

Wages

Salary

Benefits

Ch. 18.1

Human resources

Labor union

Discrimination

Termination

Ch. 18.2

Motivation

Performance evaluation

Promotion


	What makes a manager effective?

What methods can be used for scheduling complex projects?

Why is quality control important?

How do employees affect a company’s performance?

Why are people the most important resource of a small business?

How do personnel policies affect business operations?

How does a business develop and keep human resources?
	Self-assessment of students’ leadership/management styles (activity with reflection)

Team building and communication challenges

Identify staffing needs, develop an organizational chart, write job descriptions, and indicate wages and benefits for employees in student’s selected business

Write and perform promotion and termination skit

Planned organization (IV. A.) portion of DECA’s Entrepreneurship Written Event (Business Plan)/ International Business Plan

Case Studies

DECA Role Plays

Unit test (vocab)
	Entrepreneurship & Small Business Management (Glencoe, 2006) –
Ch. 14

Ch. 16.2 (349-351)

Ch. 17

Ch. 18
FISH!

Zap!

SBA website

www.sba.gov
SCORE website

www.score.org
Bridges website

www.bridges.com
AZCIS website

www.azcis.intocareers.org
Virtual Business - Management



	FALL

11-12
	Marketing
	34.0d DEVELOP A MARKETING STRATEGY FOR A NEW AND AN EXISTING BUSINESS  

21.5d Analyze the relationship of customer service and customer satisfaction on the success of entrepreneurial businesses 
24.4d Examine customer relations


	-Detail product/service offerings

-Develop marketing strategies
	Ch. 10.1

Marketing plan

Marketing mix

Brand

Product mix

Channel of distribution

Target market

Ch. 11.1

Price

Fixed

Variable

Return on Investment (ROI)

Pricing strategies

Ch. 11.2

Break-even point

Selling price

Markup

Ch. 12.1

Promotion

Promotional mix

Advertising

Publicity

Public relations

Media

Ch. 13.1

Personal Selling

Steps of a sale

Prospect

Ch. 13.2

Sales forecast

SWOT analysis


	Why must strategies be coordinated?
	Proposed product/service (IV. B.) & Proposed marketing strategies (IV. C.) portions of DECA’s Entrepreneurship Written Event (Business Plan)/ International Business Plan


	Entrepreneurship & Small Business Management (Glencoe, 2006) – 
Ch. 10

Ch. 11

Ch. 12

Ch. 13

	FALL

13-16
	Financing
	24.0d DEMONSTRATE BUSINESS AND FINANCIAL MANAGEMENT PRACTICES NEEDED BY ENTREPRENEURS  

24.1d Interpret financial information for decision making and planning

24.3d Describe the impact of business communications on the success of an organization

24.5d Analyze strategies related to business risk 

26.0d ANALYZE FINANCIAL CONCEPTS USED IN BUSINESS DECISIONS  

26.1d Explain the nature and scope of financing 

26.2d Explain the purpose and importance of credit

26.3d Describe how to obtain business credit

26.4d Determine financing needed to start a business

26.5d Identify sources of financing for businesses

26.6d Forecast financial growth based upon organization’s future plans 

35.0d DEVELOP A FINANCIAL PLAN FOR A NEW AND AN EXISTING BUSINESS 

35.1d Identify start-up costs

35.2d Project annual and monthly business income for the first three years of operation

35.3d Estimate annual and monthly operating statement and cash flow for the first three years of operation

35.4d Calculate the sales volume required for the first three years of operation

35.5d Prepare a pro-forma balance sheet and cash flow statement

30.6d Identify various types of taxes that affect a small business

	Ch. 19.1

-Describe the resources available to entrepreneurs to start their business

-Compare and contrast sources of financing for start-up ventures

-Describe the importance of financial planning 

Ch. 19.2 

-Describe the information needed to obtain financing 

-Explain the types of growth financing available to entrepreneurs

-Describe how to calculate start-up capital requirements

Ch. 20.1

-Explain the accounting systems for a small business

Ch. 20.2

-Describe the items of information included on each financial statement

Ch. 21.2

-Describe ways to help manage your cash flow

-Explain the importance of controlling and expenditures

-Describe ways to control your taxes


	Ch. 19.1

Bootstrapping

Equity capital

Equity

Risk capital

Angel

Venture capital

Venture capitalists

Debt Capital

Operating Capital

Line of credit

Trade credit

Ch. 19.2

Pro forma

Character

Capacity

Capital

Collateral

Conditions

Due diligence

Private placement

Initial public offering

Stock

Working capital

Contingency fund

Ch. 20.1

Financial reports

Accounting period

Calendar year

Fiscal year

Assets

Current Assets

Accounts receivable

Fixed assets

Liabilities

Accounts Payable

Owner’s Equity

Ch. 20.2

Income Statement

Balance Sheet

Cash Flow Statement

Ch. 21.2

Variable expenses

Fixed expenses

Budget

Capital expenditures

Credit Bureaus


	What is financial information?

Where can entrepreneurs find resources to help launch their ventures?


What sources of financing are available to help entrepreneurs grow their ventures?

Why do business owners need credit?

What are start-up expenses?
Why are financial statements prepared?

Why is management of finances essential for running a successful business?


	Planned financing (V.) and Conclusion (VI.) sections of DECA’s Entrepreneurship Written Event (Business Plan)/ International Business Plan

Develop and present a plan for financing resources to start a business

Prepare a 3 year sales forecast for student based enterprise. 

Prepare a 3 year sales forecast for business plan.

Determine and research start-up expenses 

Prepare cash flow,  income statement, and balance sheet for student based enterprise or fundraising event

Create cash flow, income statement, and balance sheet for business plan

Determine variable and fixed expenses for business enterprise

DECA Role Plays

Unit test (vocab)


	Entrepreneurship & Small Business Management (Glencoe, 2006) – 
Ch. 19
Ch. 20

Ch. 21.2

Thinking Economics, V.3 – 

Ch. 8.0

	FALL

17-18
	Business Plan Presentations & Review
	33.6d Use oral and visual communication skills to present a business plan

	
	
	
	Business plan papers and presentations
	DECA’s Entrepreneurship Written Event (Business Plan)/ International Business Plan

	SPRING

1-9
	Economics
	25.0d ANALYZE ECONOMIC PRINCIPLES AND CONCEPTS FUNDMENTAL TO BUSINESS 



Week 1

25.1d Describe current economic systems



Week 2-3
25.5d Explain the concept of productivity

25.6d Describe economic indicators and trends (i.e., Gross Domestic Product, Consumer Price Index, etc.)

25.7d Relate the impact of business cycles on business activities 



Week 4-5

25.8d Explain the impact of the global economy on international trade

25.9d Identify the impact of cultural and social environments on world trade



Week 6-7
25.4d Explain the concept of private enterprise

25.3d Discuss the concept of competition (i.e., pure competition, monopoly, oligopoly, etc.)



Week 7-9

25.2d Explain the principles of supply and demand


	ME – Ch. 3.1

-Define the concept of an economy

-List the factors of production

-Explain the concept of scarcity

-Discuss how traditional, market, command, and mixed economies answer the three basic economic questions

-Cite examples of various economic systems

ME – Ch. 3.2

-List the goals of a healthy economy

-Explain how an economy is measured

-Analyze the key phases of a business cycle

ME – Ch. 4.1

-Explain the interdependence of nations

-Describe international trade

-Discuss the balance of trade

-List three trade barriers

-List three significant trade agreements and alliances

ME – Ch. 4.2

-List forms of international trade

-Identify political, economic, sociocultural, and technological factors that affect international business

-Suggest global strategies

ME – Ch. 5.1

-Explain the characteristics of a free enterprise system

-Distinguish between price and nonprice competition

-Explain the theory of supply and demand

ENT – Ch. 1.1

-Discuss the role of small business and entrepreneurship in the economy

-Describe economic systems

-Explain how economics is about making choices

-Discuss the role of economic indicators and business cycles

-Describe what entrepreneurs contribute to the economy

ENT – Ch. 4.1

-Describe the role of small business and entrepreneurship in today’s multicultural, global economy

-Explain why the global market is important

-Discuss how to recognize and examine current trends that provide both domestic and global opportunities for entrepreneurs

ENT – Ch. 4.2

-Describe the benefits and risks of international trade

-Compare and contrast importing and exporting


	ME – Ch. 3.1

Economy

Resources

Factors of production

Land

Labor

Capital

Infrastructure

Entrepreneurship

Scarcity

Traditional economy

Market economy

Command economy

Mixed economy

Capitalism

Communism

Socialism

Privatization

ME – Ch. 3.2

Productivity

Gross Domestic Product (GDP)

Inflation

Consumer Price Index (CPI)

Business cycle

Expansion

Recession

Depression

Recovery

ME – Ch. 4.1

International trade

Imports

Exports

Balance of trade

Free trade

Tariff

Quota

Embargo

Protectionism

World Trade Organization (WTO)

North American Free Trade Agreement (NAFTA)

European Union (EU)
ME – Ch. 4.2

Licensing

Contract manufacturing

Joint venture

Foreign direct investment (FDI)

Multinationals

Mini-nationals

Globalization

Adaptation

Customization

	ME – Ch. 5.1

Free enterprise system

Patent

Trademark

Copyright

Competition

Price competition

Nonprice competition

Monopoly

Business risk

Profit

Supply

Demand

Equilibrium 

ENT – Ch. 1.1

Market structure

Oligopoly

Elastic demand

Inelastic demand

Diminishing marginal utility

ENT – Ch. 4.1

Global economy

Trade barrier

Other:

Opportunity costs

Price ceiling

Price floor

Comparative advantage

Absolute advantage

Marginal analysis
Trade offs

Macroeconomics

Microeconomics

Unemployment

Monetary policy

Fiscal policy

Federal Reserve

Economic indicators

Producers

Consumers

Production possibilities curve

Voluntary exchange

Surplus

Shortage

Circular flow


	

What is produced? How is it produced? For whom is it produced?



How are economic indicators used as a measurement of a nation’s economic health?

How do changes in the business cycle affect decisions made by entrepreneurs?



Why do countries trade?

Why is it necessary to understand foreign cultures and customs to conduct international business successfully?





What is the relationship between price changes and the quantity consumers are willing to buy?

What is the relationship between price changes and the quantity suppliers are willing to sell?


	Virtual Economics activities

   -Broad social goals
Compare and contrast economic systems

Marketing Essentials text resources

Thinking Economics assessments

Virtual Business – Personal Finance (18 lessons; 1 per week throughout semester)

Current Events

Case Studies

Reflections on guest speaker presentations

Create & interpret supply/demand graphs and production possibilities curve

Econos Game (circular flow)

Presentation on the effects of the business cycle on entrepreneurs (with consideration of the economic indicators)

Unit test (vocab)
	

ME: 3.1
ENT: 1.1

THINK ECON: 1, 15
MISC:  



ME:  3.2
ENT: 1.1

THINK ECON: 2, 10, 11
MISC:



ME: 4.1 & 4.2
ENT:4

THINK ECON: 13-15

MISC:



ME: 5.1
ENT: 1.1

THINK ECON: 2, 7
MISC:


ME: 5.1
ENT: 1.1

THINK ECON: 3

MISC:



ME = Marketing Essentials (Glencoe, 2009)

ENT = Entrepreneurship & Small Business Management (Glencoe, 2006)

Virtual Economics

Guest Speakers

Economic Freedom Map

Stock Market Game


	SPRING

10-12
	Ethics & Legal Considerations
	*8.0 EXPLORE THE LEGAL AND ETHICAL ENVIRONMENT OF THE MARKETING PROFESSION

8.1 Explain the basic concepts involved in contract law, consumer law and consumer credit and protection

8.2 Examine the relationship between ethics and the law for the marketing profession

8.3 Identify workers’ rights regarding workplace issues including safety, drug testing, harassment, discrimination, privacy, etc.

8.4 Practice ethical behavior in the completion of marketing projects

8.5 Discuss basic copyright principles

36.0d DISTINGUISH LEGAL AND ETHICAL PRACTICES OF BUSINESS  

36.1d Identify ethical business behaviors that create goodwill and trust

36.2d Explain laws and organizational ethics

36.3d Evaluate ways businesses impact the environment 

30.5d Identify government regulations (federal, state and local) that effect small business
30.6d Identify various types of taxes that affect a small business
22.3d Describe how cultural/ethnic/generational differences affect interpersonal interactions/communications within a business structure 


	Ch. 8.1

-Explain how to protect your intellectual property

-Discuss the laws affecting the start-up of a business

Ch. 8.2

-Explain the laws that affect employees

-Identify laws that regulate trade

-Discuss the tax laws that apply to a new venture

Ch. 24.1

-Explain the relationship between entrepreneurs and social responsibility

-Discuss how entrepreneurs can contribute to their communities

Ch. 24.2

-Define ethics and ethical behavior

-Explain how to develop a code of ethics

-List special ethical problems that entrepreneurs face?
	Ch. 8

Intellectual Property Law

Patent

Public Domain

Patent Pending

Copyright

Trademark

Service Mark

Permit

License

Contract

Consideration

Capacity

Ch. 24

Equal Employment Opportunity Commission (EEOC)

Wrongful termination

Price discrimination

Uniform Commercial Code

Warranty of merchantability

Bait-and-switch advertising

Sexual Harassment
FICA

Philanthropy

Social responsibility

Environmental Protection Agency (EPA)

Ethics

Ethical behavior

Business Ethics

Code of ethics

Bribes


	Why do we have laws?
What are ethics?

What does it mean to be ethical?

How can a new product or service be protected?

What 3 categories of laws do you need to know/understand before you start up a business?

Why does the government make laws and regulations to protect employees, businesses and customers?

Why does the government regulate trade?

Why are businesses expected to operate responsibly?

Why should business owners develop written codes of ethics?


	Develop a one-page written code of ethics for a proposed business.

Create an illustrated shield covering your personal ethic code. 

Research the process of getting a copyright.  Report the findings in a PowerPoint.

Find a company that had an ethical problem in the last ten years.  Write a report that tells 

Research your local community and find 3 ways local businesses can give back to the community.  Show your results on a brochure or video.

Business Week Case Studies

DECA Role Plays

Unit Test (vocab)


	Entrepreneurship & Small Business Management (Glencoe, 2006) – 
Ch. 8

Ch. 24

Role plays (MarkEd, DECA, Glencoe)

	SPRING

13-17
	Employability
	*1.0 EXPLORE A CAREER PLAN IN THE FIELD OF MARKETING

1.1 Examine traditional, non-traditional and entrepreneurial occupational choices

1.2 Research marketing career opportunity information

1.3 Review common marketing job descriptions

1.4 Examine industry trends in marketing occupations

1.5 Complete self assessment of aptitudes and interests and how they apply to careers

1.6 Investigate the level of education needed for certain marketing careers

*2.0 PRACTICE PRACTICAL JOB SEARCH SKILLS FOR THE MARKETING PROFESSION

2.1 Research employment opportunities through the use of technology

2.2 Complete a traditional and online job application

2.3 Prepare an employment resume, portfolio and cover letter

2.4 Practice interviewing skills

*3.0 IDENTIFY EMPLOYABILITY SKILLS RELEVANT TO THE MARKETING PROFESSION

3.1 Identify factors contributing to job success

3.2 Develop work ethics and behavior

3.3 Demonstrate workplace etiquette and dress

3.4 Discuss how social skills are helpful in obtaining and maintaining a job

3.5 Identify professional organizations that support the marketing profession

10.0 DEVELOP AN INDIVIDUAL CAREER PLAN FOR THE MARKETING PROFESSION

10.1 Investigate marketing career options including entrepreneurship

10.2 Develop marketing career goals based on interests, aptitudes and research

10.3 Review/revise plan/goals on an annual basis

10.4 Manage personal and career goals

10.5 Describe factors that contribute to job satisfaction and success in the marketing field

11.0 PREPARE FOR EMPLOYMENT IN THE MARKETING FIELD

11.1 Explain the steps in a job search for the marketing profession

11.2 Develop a résumé and portfolio of work and accomplishments

11.3 Research a marketing company as a potential employer

11.4 Complete the job application process

11.5 Demonstrate interviewing skills, including pre-interview preparation and post-interview follow-up

17.0 APPLY CONCEPTS AND STRATEGIES NEEDED FOR CAREER EXPLORATION, DEVELOPMENT, AND GROWTH

17.1 Demonstrate ethical and professional work behavior

17.2 Identify desirable personality traits important to a marketing business

17.3 Investigate career options in Professional Sales and Marketing

17.4 Investigate career options in Entertainment Marketing

17.5 Investigate career options in E-Commerce Marketing

17.6 Investigate career options for Entrepreneurship


	-Assess your goals, values, interests, skills, and aptitudes

-Appraise your personality

-Complete a career assessment

-Locate career research resources

-Develop a plan to reach your career goals

-Explain the importance of marketing careers  in the U.S. economy

-Identify a variety of sources for job leads

-Describe the best ways to develop job leads

-Complete an online application form

-Create a resume and a cover letter

-Prepare for an interview

-Participate in  an interview

-Obtain letters of recommendation


	Ch. 37.1

Job lead

Networking

Staffing/temporary agencies

Ch. 38.2

References

Resume

Cover letter

Other:

Career

Goal

Saving

Investing

Consumer Credit

Budget

Income

Salary

Benefits

Associates Degree

Bachelors Degree

Masters Degree

Doctoral Degree

Trade School

Community College

Public University

Private Industry


	What do I need to prepare for employment and a future career?

What are my interests?

What are my current skills?

What skills will I need for the career I plan?

What resources are available to help me plan for my career?

What resources are available to locate job leads?


	Career Portfolio

Interest profiler

Values assessment

Basic Skills survey

Resume

Evaluation of career opportunities

Explore and discuss current industry trends

Identification of a job posting that aligns with their dream career

Cover Letter

Two letters of recommendation

Interview questions

Accomplishments

Philosophy and Goals

Reflection essay

Sample work 

Role play interviews


NOTE: Continued from Economics Unit

Virtual Business – Personal Finance (18 lessons – approximately 9 hours)


	Bridges website

AZCIS 

Entrepreneurship & Small Business Management (Glencoe, 2006) – 

Career Skills Appendix

Marketing Essentials

(Glencoe, 2009) - 

Ch. 37

Ch. 38



	SPRING

18-19
	Career  Interviews

& End-of-Program State Assessment
	
	
	
	
	Career Portfolio

Interview

CTE end-of-program entrepreneurship assessment
	


